
Scale Smarter, Not Harder: Join our 12-Month BuilderBoost Program  SEE IF I’m A FIT

The Ultimate 2025 Guide:  
Homebuilder Marketing

15 Proven Tactics to Attract  
Dream Clients + Drive More Sales

(Without Working 60+ Hours a Week to Get There!)

A Step-by-Step Marketing Guide for Builders Ready to Scale



The Challenge:

The Opportunity:

In the competitive world of homebuilding, standing out and attracting the right clients can be 
tough. Builders often struggle to differentiate themselves without a solid marketing plan, leading to 
missed opportunities. Many rely solely on word-of-mouth, limiting growth and project consistency.

Good news! Marketing doesn’t need to be a massive financial drain. Strategic investments can 
yield substantial results, helping your brand stand out, attract qualified leads, and engage with 
your target market.
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Challenges & Opportunities

Showcase Completed Projects

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

This is all about putting your best work front and center.  
Think of it as your digital showroom. 

It's simple. People believe what they see. Showcasing your projects helps potential  
clients visualize what you can do, boosting their confidence in choosing you. 

High-quality visuals can significantly increase your website and social media  
engagement, leading to more inquiries and contracts. 

Regularly update your online portfolio with stunning images and compelling project  
stories, highlighting any unique aspects or challenges you overcame. Additionally,  
check out these tips for architecture photography to enhance your project photos.
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REAL  CLIENT  CASE  STUDY:

For instance, a St. Louis homebuilder experienced a 540.15% increase 

in Facebook engagement and a 3900% increase on LinkedIn through 

targeted content strategies

https://www.format.com/magazine/resources/photography/architecture-photography
https://reahomesllc.com/
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15 PROVEN MARKETING TACTICS

Participate in Local Groups & Forums

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Your chance to engage online with potential clients and 

network with other industry professionals.

This grassroots strategy puts a face to your brand and can 

generateleads and partnerships naturally.

Active participation can build your local reputation and lead to referrals,  
which often have a higher conversion rate than other lead sources.

Join local groups on platforms like Facebook or Nextdoor.  
Start contributing by answering questions and offering free advice. 
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Create Content that Proves Your Expertise

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Blogging about homebuilding topics that matter to your audience.

It establishes you as an authority. When people trust your knowledge,  
they're more likely to trust you with their homes.

Educational, strategically written content can position your business on page one of search 
results (E.g., Google, Bing, etc.). The goal is to rank in the number one position. The number 
one organic result is 10 times more likely to receive a click than a page in the number 10 spot. 

Start writing articles to answer common customer questions, such as “How Long Does  
It Take to Build a Custom Home?,” providing details that potential buyers will find helpful  
while establishing your expertise. Then expand into deeper topics as you build your blog. 
Learn how to boost your rankings in search results to improve online visibility.
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https://www.facebook.com/groups
https://nextdoor.com
https://backlinko.com/google-ctr-stats
https://lasso-up.com/5-tips-on-seo-for-home-builders/
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15 PROVEN MARKETING TACTICS

Make it Easy for Clients to Leave Reviews

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Facilitating the review process for your clients on platforms like Google and Houzz. 

Reviews are like gold in the homebuilding industry—you rely on them to establish  
credibility, and prospective clients rely on them to make decisions. 

Positive reviews enhance your credibility and attract more clients,  
lowering customer acquisition costs.

Send follow-up emails after completing a project, including links to your review  
profiles. Make leaving feedback as easy as possible.
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Feature Testimonials to Build Credibility

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Using positive feedback from past clients to persuade new clients.

Testimonials serve as social proof, influencing potential clients'  
decision-making in your favor.

Showcasing real customer stories can dramatically improve trust,  
leading to higher conversion rates.

Regularly update your website and marketing materials with fresh  
testimonials highlighting your strengths and client satisfaction.  
Explore creative ways to display testimonials on your site.
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https://webflow.com/blog/testimonials-on-website
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1 5  P R OV E N  M A R K E T I N G  TAC T I C S

Implement Lead Capture Forms

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

These online forms collect visitor info, like names and emails,  
in exchange for something valuable. 

They're your digital net for catching leads. Without these, visitors  
might just browse and leave without a trace. 

Effective lead forms can convert casual website traffic into genuine  
business opportunities, increasing your chance of securing new projects.  
For instance, a luxury custom homebuilder revamped their lead capture  
strategy and a new brand identity gained five new clients in just 6 months.

Place these forms strategically on high-traffic pages and offer something tempting  
in return, like a free quote or an exclusive design guide. Use tools like Typeform or  
Google Forms to create engaging forms. 
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Increase Visibility via Local Directories

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Registering your business on online directories where people search for your services. 


 It puts your name where people are looking, enhancing your visibility and credibility. 

Being easily found online can increase inquiries and leads and improve your local SEO.

Set up and optimize profiles on directories like Google My Business and Yelp,  
ensuring your information is up-to-date and rich with content.
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https://reahomesllc.com/
https://www.typeform.com/
https://forms.google.com/
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15 PROVEN MARKETING TACTICS

Team Up with Local Professionals

Drive Engagement with Social Media Ads

WHAT IT IS:

WHAT IT IS:

WHY YOU NEED IT:

WHY YOU NEED IT:

ROI POTENTIAL:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

WHAT YOU CAN DO NOW:

Building partnerships with local real estate agents, architects, and designers. 


Running targeted advertisements on platforms like Facebook and Instagram. 


These relationships can funnel high-quality leads to your business and provide  
cross-promotional opportunities. 

These ads can reach a vast audience, tailored by location,  
interests, and more. 

Collaborations often lead to more comprehensive projects and referrals,  
potentially increasing your average project size and revenue.

Social media ads often have a high return on investment due  
to their targeting precision and the visual appeal of ads.

Reach out to potential partners, propose collaborative projects or events,  
and create shared content highlighting each partner's contribution.



Develop eye-catching ad creatives with compelling copy and  
use A/B testing to see what resonates best with your audience.
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15 PROVEN MARKETING TACTICS

Keep Clients Informed with Email Marketing

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Sending out emails to a list of subscribers to keep them engaged with your brand. 


Email is a direct line to potential and current clients, ideal for personalized communication.

Email marketing is known for its high ROI, fostering loyalty, and repeat business.

Start building your email list early, using sign-up incentives. Platforms like Mailchimp  
or Constant Contact are excellent for managing campaigns. 
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Tell Your Story with Video Marketing

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Using video to showcase your properties, share customer testimonials,  
and give behind-the-scenes looks at your projects.


Video is one of the most engaging forms of content,  
capable of quickly conveying a vast amount of information. 

Videos can improve SEO, increase dwell time on your site,  
and boost conversion rates.

Create a YouTube channel and integrate videos into your website and  
social media strategy. Learn how to build a video marketing strategy.
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https://mailchimp.com/
https://www.constantcontact.com/
https://www.lemonlight.com/how-to-build-winning-video-marketing-strategy/
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1 5  P R OV E N  M A R K E T I N G  TAC T I C S

After a comprehensive website redesign our clients experienced better traffic  
and lead generation.

Enhance Your Website’s User Experience

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Optimizing your website to improve user interaction and satisfaction.

A well-designed website can dramatically enhance how visitors perceive your brand  
and navigate your services, leading to higher engagement and conversion rates.


Evaluate your current website design and functionality. Implement improvements  
that simplify navigation, enhance content quality, and optimize for mobile users.  
Learn how to build a website that attracts leads. 
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R E A L C L I E N T CAS E  ST U DY:

A Naples luxury homebuilder saw a 69% increase in active users and  
a 76% rise in new users, along with an 18% boost in organic traffic and  
better lead generation due to enhanced navigation and strategic CTA’s.

https://lasso-up.com/how-to-build-a-website-that-attracts-leads-for-a-construction-company/
https://carlsonharris.com/
https://carlsonharris.com/
https://carlsonharris.com/
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15 PROVEN MARKETING TACTICS

Retargeting can significantly improve conversion rates by focusing on individuals  
who have already shown interest in your services.

Re-Engage Visitors with Re-Targeting Ads

WHAT IT IS:

WHY YOU NEED IT:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

Using online ads to target users who have visited your website but didn't convert.

Retargeting keeps your brand on mind and encourages return visits, which are  
more likely to convert.


Set up retargeting campaigns using platforms like Google Ads or AdRoll with 

customized messaging on Google AdWords and social media platforms.
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https://www.adroll.com/
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15 PROVEN MARKETING TACTICS

Drones can elevate your property listings, making them more  
attractive and likely to engage potential buyers.

Enhanced visibility on Google can increase website traffic and more inquiries.

Showcase Properties with Aerial Photography

Manage Your Online Reputation  
with Google My Business

WHAT IT IS:

WHAT IT IS:

WHY YOU NEED IT:

WHY YOU NEED IT:

ROI POTENTIAL:

ROI POTENTIAL:

WHAT YOU CAN DO NOW:

WHAT YOU CAN DO NOW:

Capturing high-quality aerial footage of your properties and construction sites.

A free tool that allows businesses to manage their online presence across Google, 

including search and maps.

Aerial photos and videos provide a unique perspective and  
can highlight the scope and detail of your projects. 



It helps improve your local SEO, making it easier for customers to find and contact you. 



Invest in drone technology or hire a professional drone photographer to capture your  
next project. Check out DroneDeploy’s blog for tips on aerial photography in real estate

Claim and verify your Google My Business listing, update your information, and encourage 
customers to leave reviews. For inspiration, check out other homebuilders' Google listings.
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https://www.dronedeploy.com/blog


Incorporating these marketing  
strategies can significantly boost 


your homebuilding business.   

By consistently implementing these tactics, 
you’ll build trust, generate leads, and expand 

your reach without breaking the bank.

Don’t have time yourself? Hire the pros.

LET’S PARTNER UP!

Ready to take your marketing efforts to the next level?   

Receive a tailored plan that fits your budget and handles all your marketing  
needs. Whether you want to implement these low-cost strategies or need a 

comprehensive marketing solution, we’ve got you covered.   

Reach out today, and let’s start transforming your homebuilding business together.


https://lasso-up.com/contact-us/

